
 

D 10.1 

BRANDING DESIGN 
 
WP 10 Sustainability and Dissemination 

Original Date: 30th November 2020 

Revised: 31st January 2021 



 
 
 

   

 

TABLE OF CONTENT 
 
INTRODUCTION 
OPERATIONAL PROCEDURES 
BRAND STYLE GUIDE 
ANNEX 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

INTRODUCTION 
Designing the brand is crucial for both external and internal communication within 
institutions.   It is important for the brand to stand out and have a distinct visual identity that 
can be easily identified. The FilmEU Brand Style guide was created to provide essential 
instructions on using the FilmEU logo and its different variations. It is important to use the 
specified format and colour scheme when establishing a new brand in this field. 
 
The original Brand Style Guide was created in English, Flemish, Hungarian, and Portuguese. 
With the European University being a recent project, it is important for partner institutions 
to comprehend the overall vision and how their graphic designers can showcase their 
institution within FilmEU initiatives. 

 
 
 
 
 
 
 



 
 
 

   

 

 

OPERATIONAL PROCEDURES 
The Lusófona University team was responsible for creating FilmEU's branding. From the 
beginning, the communications team was committed to promoting collaborative work. 
In this way, the proposal for the new logo and brand style guide was presented, 
discussed, and approved by the team.  
 
For the purpose of efficiently communicating the brand's identity to its intended 
audience, a new branding style guide was created using a thorough and organized 
process. 
 
By creating the new logo that captures the essence of FilmEU, we positioned the brand 
in a distinct value proposition and positioned it within the industry (Fig.1). The new 
branding aimed to preserve the identities of the home institutions by incorporating all 
their logos into the visual composition. This approach ensured that each institution 
received the desired visibility while simultaneously making the new target audience 
aware of the institutions involved in the FilmEU alliance (Fig. 2). 
 

 
 
Fig. 1 FilmEU European Universities Alliance for Film and Media Arts logo in colour. 

 
 

 
 
Fig. 2 FilmEU logo and FilmEU partner’s logos. 

 
 



 
 
 

   

 

The Brand Style Guide compiled in a handbook all instructions on how to use the brand 
assets consistently, use of logos, colour schemes, typography, and images (Fig. 3). The 
communication team attended training sessions to make sure everyone is aware of and 
follows. 
 
 

 
 
Fig. 2 FilmEU Brand Style Guide cover, in English. 
 
 
Implementation across the alliance was entrusted to each communications officer. 
Additionally, the entire communication team collaborated to establish procedures for 
creating and designing the visuals for FilmEU events. 
 
 
 

BRAND STYLE GUIDE 
In 2020, the first brand style guide was approved and developed in the four languages 
of the original four alliance partners. Since the European Universities initiative was new 
and the communication team needed to implement a new brand, this decision was 
made to aid comprehension and eliminate language barriers. 
 
However, in January 2021, after SZFE left the consortium, the communication team 
decided that using a universal language (English) was the best way to standardize 
communication. 
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b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



BRAND STYLE GUIDE

INTRODUCTION

Welcome to the FilmEU - European Universities Alliance for Film and Media 
Arts’ Brand Style Guide.

The visual identity is all graphical information that expresses what the brand 
is and differentiates it from all the others. This Brand Style Guide aims to be 
a tool for the creation of visual solutions and clarify any doubts of applicability 
that may arise. 

None of the elements can’t be changed. The standards described in this Brand 
Style Guide must be respected, any modifications may weaken the identity.

b r a n d  s t y l e  g u i d e



VISUAL ELEMENTS
ICON AND LOGOTYPE

The logotype is the DNA of the FilmEU identity - European Universities
Alliance for Film and Media Arts, and must be reproduced without deformation or change.

It is compulsory to use this version of the logo. The other logotype versions are used for 
special cases, to ensure readability.

HORIZONTAL VERSION

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



Per definition, the horizontal version of the logo should always be used. Exceptionally, 
the vertical version may be used, in order to ensure the best readability of the logo.

VERTICAL VERSION

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



BRAND ELEMENT
ICON

The icon is the representation of the brand. It’s simple and easy to memorize.

b r a n d  s t y l e  g u i d e



COLOUR SCHEMES & COMBINATIONS
BLACK AND WHITE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

The monochrome version of the logo could be used for 
images with noise in the background, to ensure readability. 
The aim is to always ensure maximum contrast between 
the logo and the background.

b r a n d  s t y l e  g u i d e



It is compulsory to use the horizontal version of the logo. In specific cases, 
the vertical version in one colour could be used to ensure readability.

COLOUR SCHEMES & COMBINATIONS
BLACK AND WHITE

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



COLOUR SCHEMES & COMBINATIONS
REVERSE COLOUR

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



COLOUR SCHEMES & COMBINATIONS
REVERSE COLOUR

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE GRID

These guidelines show the grid used to establish the relationship between 
the elements that make up the logotype. The proportion should never be altered.

HORIZONTAL VERSION

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



VERTICAL VERSION

LOGOTYPE GRID

These guidelines show the grid used to establish the relationship between 
the elements that make up the logotype. The proportion should never be altered.

b r a n d  s t y l e  g u i d e



DEFAULT COLOURS
BLACK & LIGHT BLUE
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10%

C - 0
M - 0
Y - 0
K - 100
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G - 0
B - 0

PANTONE BLACKC PANTONE 311C

C - 75
M - 13
Y - 13
K - 0

R - 7
G - 169
B - 205

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



SECONDARY COLOUR / DEFAULT COLOURS
PINK
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M - 68
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R - 0
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PANTONE 

b r a n d  s t y l e  g u i d e



PLACEMENT AND CLEAR SPACE
ENSURE READABILITY

To appear visually strong, the logo needs a white space around it.
This space ensures sufficient distance between the logo and other visual elements.
Do not place any other visual elements, such as text or other logos, inside that space.

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TYPOGRAPHY
FONT

NeoTech - Regular
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghi jk lmnopqrstuvxz
123456789

Montserrat - Medium
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

NeoTech - Bold
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE APPLICATIONS
WHITE VERSION ON COLOURFUL BACKGROUND

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE APPLICATIONS
WHITE VERSION ON COLOURFUL BACKGROUND

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE APPLICATIONS
COLOUR LOGOTYPE ON COLOURFUL BACKGROUND

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE APPLICATIONS
COLOUR LOGOTYPE ON COLOURFUL BACKGROUND

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 1 IN COLOUR AND WHITE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 2 IN COLOUR AND WHITE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 3 IN COLOUR AND WHITE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



FilmEU AND SCHOOLS LOGOS
VERSION 1 IN COLOUR AND BLACK

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 2 IN COLOUR AND BLACK

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 3 IN COLOUR AND BLACK

b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



SOCIAL NETWORK SITES
FACEBOOK, INSTAGRAM, TWITTER, LINKEDIN, E YOUTUBE

w w w . f i l m e u . e u



m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



MANUAL DE NORMAS GRÁFICAS

INTRODUÇÃO

Bem-Vindo ao Manual de Normas Gráficas da marca FilmEU - European Universities 
Alliance for Film and Media Arts. Dada a importância que a imagem gráfica tem na 
identidade institucional, foi elaborado este manual no sentido de definir e normalizar 
a imagem desta mesma entidade e esclarecer eventuais dúvidas de aplicabilidade 
que possam surgir.

Assim, é fundamentalmente necessário que a utilização dos elementos deste manual, 
obedeça rigorosamente às regras aqui estabelecidas. Este pretende ser um instrumento 
de trabalho prático e completo, para guiar a utilização gráfica em diversas 
ocasiões, não deixando nunca que a sua imagem perca unidade ou força. Só deste modo 
se atingirá uma verdadeira coerência da imagem e personalidade, fundamental para 
que este seja percepcionado como uma única entidade.

Nenhum dos elementos explicados e ilustrados deverá ser alterado. As normas descritas 
neste Manual Gráfico devem ser respeitadas, as modificações poderão fragilizar a identidade.

m a n u a l  d e  n o r m a s  g r á fi c a s



ELEMENTO DA LOGOMARCA
SÍMBOLO E LOGÓTIPO

O logótipo (designação) é a assinatura da identidade  FilmEU - European Universities 
Alliance for Film and Media Arts, devendo ser reproduzido sem deformações ou alterações.
O símbolo e o logótipo formam um conjunto (logomarca), pelo que só a título excepcional
poderão ser utilizados em separado. Por regra deverá ser sempre utilizada a versão principal 
da marca. As restantes versões só poderão ser aplicadas quando o espaço do documento 
não permitir a colocação da versão principal.

VERSÃO HORIZONTAL

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



Por regra, deverá ser sempre utilizada a versão horizontal do logótipo. Quando justificada, poderá 
ser aplicada a versão vertical do logótipo, de forma a garantir a melhor legibilidade do mesmo.

VERSÃO VERTICAL

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



ELEMENTO MARCA
SÍMBOLO/ÍCONE

O símbolo, simples e fácil de memorizar, é o ícone de representação da marca.

m a n u a l  d e  n o r m a s  g r á fi c a s



COMPORTAMENTO CROMÁTICO
PRETO E BRANCO

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

A monocromia é a radiação produzida por apenas uma cor. 
A aplicação do logótipo a uma cor deve ser ponderada em 
imagens/fotografias com ruído visual no fundo, de forma 
a garantir a legibilidade do mesmo.

m a n u a l  d e  n o r m a s  g r á fi c a s



A aplicação da versão vertical do logótipo a uma cor deve ser 
ponderada em imagens/fotografias com ruído visual no fundo, 
de forma a garantir a legibilidade do mesmo.

COMPORTAMENTO CROMÁTICO
PRETO E BRANCO

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



COMPORTAMENTO CROMÁTICO
COR REVERSÍVEL (NEGATIVO)

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO CROMÁTICO
COR REVERSÍVEL (NEGATIVO)

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s



GRELHA DE CONSTRUÇÃO

Estas diretrizes mostram a grelha usada para estabelecer a relação entre os elementos
que compõem a marca. Esta relação cuidadosamente estudada, representa a base do sistema 
de identidade, nunca devendo ser alterada na sua proporção.

VERSÃO HORIZONTAL

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



VERSÃO VERTICAL

GRELHA DE CONSTRUÇÃO

Estas diretrizes mostram a grelha usada para estabelecer a relação entre os elementos
que compõem a marca. Esta relação cuidadosamente estudada, representa a base do sistema 
de identidade, nunca devendo ser alterada na sua proporção.

m a n u a l  d e  n o r m a s  g r á fi c a s



CORES / REPRODUÇÃO CROMÁTICA
PRETO E AZUL
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C - 0
M - 0
Y - 0
K - 100

R - 0
G - 0
B - 0

PANTONE BLACKC PANTONE 311C

C - 75
M - 13
Y - 13
K - 0

R - 7
G - 169
B - 205

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



COR SECUNDÁRIA / REPRODUÇÃO CROMÁTICA
COR ROSA

100%
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C - 75
M - 68
Y - 67
K - 90

R - 0
G - 0
B - 0

m a n u a l  d e  n o r m a s  g r á fi c a s

PANTONE 



MARGENS DE SEGURANÇA
MANTENHA A LEGIBILIDADE DE SEGURANÇA

Para que a identidade mantenha sempre a legibilidade, foi criada uma área 
de segurança à sua volta que a deve proteger de qualquer outro elemento.
Para facilitar este processo a letra f do logo fez de elemento para defenir as 
margens de segurança ideais.

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



TIPOGRAFIA / LETTERING
TIPO DE LETRA

NeoTech - Regular
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghi jk lmnopqrstuvxz
123456789

Montserrat - Medium
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

NeoTech - Bold
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



COMPORTAMENTO SOBRE FUNDOS
LOGO HORIZONTAL A BRANCO

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO SOBRE FUNDOS
LOGO VERTICAL A BRANCO

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s



COMPORTAMENTO SOBRE FUNDOS
LOGO HORIZONTAL A CORES

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO SOBRE FUNDOS
LOGO VERTICAL A CORES

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

m a n u a l  d e  n o r m a s  g r á fi c a s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A BRANCO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A BRANCO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A BRANCO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A PRETO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A PRETO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



COMPORTAMENTO COM OUTRAS MARCAS
LOGO HORIZONTAL A CORES E A PRETO SOBRE FUNDO
COM LOGOS DAS UNIVERSIDADES PARCEIRAS

m a n u a l  d e  n o r m a s  g r á fi c a s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



REDES SOCIAIS DO FILMEU
FACEBOOK, INSTAGRAM, TWITTER, LINKEDIN, E YOUTUBE

w w w . f i l m e u . e u



b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



INTRODUCTIE
BRAND STYLE GUIDE

Hierbij de FilmEU - European Universities Alliance for Film and Media Arts' Brand Style Guide.

De visuele identiteit bevat de nodige grafische informatie kenmerkend aan FilmEU waarmee we 
ons onderscheiden van anderen. De gids is een hulpmiddel bij het creëren van visuele 
oplossingen en om eventuele twijfels weg te werken in het toepassen van de visuele identiteit.

Het is fundamenteel noodzakelijk dat het gebruik van de elementen als omschreven in deze gids 
strikt in overeenstemming is met de opgestelde richtlijnen. 

De richtlijnen beschreven in deze Brand Style Guide moeten worden gerespecteerd, elke 
aanpassing kan de identiteit verzwakken.

b r a n d  s t y l e  g u i d e



VISUELE ELEMENTEN
ICOON EN LOGOTYPE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

HORIZONTALE VERSIE

Het logo is als het ware het DNA van Film EU, European Universities Alliance for Film and Media Arts en 
moet zoals voorgesteld gebruikt worden.

Het logo zoals hier voorgesteld zal als standaard worden gebruikt. Andere versies zullen enkel gebruikt 
worden om, waar nodig, de leesbaarheid te verbeteren.

b r a n  d  s  t y l e  g u i d e



E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

VERTICALE VERSIE
De horizontale versie van het logo zal standaard gebruikt worden. Er wordt enkel geopteerd voor de 
verticale versie wanneer het de leesbaarheid ten goede komt.

b r a n d  s t y l e  g u i d e



BRAND ELEMENT
ICOON

Het icoon is de representatie van het merk. Het is eenvoudig en gemakkelijk te onthouden.

b r a n d  s t y l e  g u i d e



KLEURENSCHEMA'S & COMBINATIES
ZWART-WIT

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

Het gebruik van een monotoon logo kan wanneer het de leesbaarheid van 
het logo vergroot, met als doel het contract tussen het logo en de 
achtergrond te maximaliseren.

b r a n d  s t y l e  g u i d e



De horizontale versie van het logo zal standaard gebruikt worden. Er wordt enkel 
geopteerd voor de verticale versie wanneer het de leesbaarheid ten goede komt.

KLEURENSCHEMA'S & COMBINATIES
ZWART-WIT

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



KLEURENSCHEMA'S & COMBINATIES
OMGEDRAAID KLEURENSCHEMA

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



KLEURENSCHEMA'S & COMBINATIES
OMGEDRAAID KLEURENSCHEMA

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE GRID

Afgebeeld het grid, met bijhorende proporties, gebruikt bij het ontwerpen van het logotype. Er 
mag niet gesleuteld worden aan de proporties en het logotype zal telkens zo gebruikt worden.

HORIZONTALE VERSIE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



LOGOTYPE GRID
VERTICALE VERSIE

Afgebeeld het grid, met bijhorende proporties, gebruikt bij het ontwerpen van het logotype. Er 
mag niet gesleuteld worden aan de proporties en het logotype zal telkens zo gebruikt worden.

b r a n d  s t y l e  g u i d e



STANDAARDKLEUREN
ZWART & LICHTBLAUW

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

C - 0
M - 0
Y - 0
K - 100

R - 0
G - 0
B - 0

PANTONE BLACKC PANTONE 311C

C - 75
M - 13
Y - 13
K - 0

R - 7
G - 169
B - 205

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



SECUNDAIRE KLEUR / STANDAARDKLEUREN
ROZE

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

C - 75
M - 68
Y - 67
K - 90

R - 0
G - 0
B - 0

PANTONE 

b r a n d  s t y l e  g u i d e



PLAATSING EN WITRUIMTE
LEESBAARHEID WAARBORGEN

De witruimte zorgt voor voldoende afstand tussen het logo en andere visuele elementen. Het gebruik 
ervan versterkt het logo. Het is niet toegelaten gebruik te maken van andere visuele elementen in de 
witruimte.

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TYPOGRAPHY
FONT

NeoTech - Regular
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghi jk lmnopqrstuvxz
123456789

Montserrat - Medium
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

NeoTech - Bold
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TOEPASSING LOGOTYPE
WIT LOGOTYPE OP EEN KLEURRIJKE ACHTERGROND

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TOEPASSING LOGOTYPE
WIT LOGOTYPE OP EEN KLEURRIJKE ACHTERGROND

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TOEPASSING LOGOTYPE
GEKLEURD LOGOTYPE OP EEN KLEURRIJKE ACHTERGROND

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



TOEPASSING LOGOTYPE
GEKLEURD LOGOTYPE OP EEN KLEURRIJKE ACHTERGROND

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 1 IN KLEUR EN IN HET WIT

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 2 IN KLEUR EN IN HET WIT

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 3 IN KLEUR EN IN HET WIT

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 1 IN KLEUR EN IN HET ZWART

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 2 IN KLEUR EN IN HET ZWART

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



FilmEU LOGO IN COMBINATIE MET LOGO'S PARTNERS
VERSIE 3 IN KLEUR EN IN HET ZWART

b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s



SOCIAL NETWORK SITES
FACEBOOK, INSTAGRAM, TWITTER, LINKEDIN, YOUTUBE

w w w . f i l m e u . e u



KÖZÖSSÉGI OLDALAK
FACEBOOK, INSTAGRAM, TWITTER, LINKEDIN, YOUTUBE

w w w . f i l m e u . e u



b r a n d  s t y l e  g u i d e

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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BRAND STYLE GUIDE

INTRODUCTION

Welcome to the FilmEU - European Universities Alliance for Film and Media 
Arts’ Brand Style Guide.

The visual identity is all graphical information that expresses what the brand 
is and differentiates it from all the others. This Brand Style Guide aims to be 
a tool for the creation of visual solutions and clarify any doubts of applicability 
that may arise. 

None of the elements can’t be changed. The standards described in this Brand 
Style Guide must be respected, any modifications may weaken the identity.

b r a n d  s t y l e  g u i d e



VISUAL ELEMENTS
ICON AND LOGOTYPE

The logotype is the DNA of the FilmEU identity - European Universities
Alliance for Film and Media Arts, and must be reproduced without deformation or change.

It is compulsory to use this version of the logo. The other logotype versions are used for 
special cases, to ensure readability.

HORIZONTAL VERSION

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



Per definition, the horizontal version of the logo should always be used. Exceptionally, 
the vertical version may be used, in order to ensure the best readability of the logo.

VERTICAL VERSION

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



BRAND ELEMENT
ICON

The icon is the representation of the brand. It’s simple and easy to memorize.

b r a n d  s t y l e  g u i d e



COLOUR SCHEMES & COMBINATIONS
BLACK AND WHITE

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

The monochrome version of the logo could be used for 
images with noise in the background, to ensure readability. 
The aim is to always ensure maximum contrast between 
the logo and the background.

b r a n d  s t y l e  g u i d e



It is compulsory to use the horizontal version of the logo. In specific cases, 
the vertical version in one colour could be used to ensure readability.

COLOUR SCHEMES & COMBINATIONS
BLACK AND WHITE
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COLOUR SCHEMES & COMBINATIONS
REVERSE COLOUR

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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COLOUR SCHEMES & COMBINATIONS
REVERSE COLOUR
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LOGOTYPE GRID

These guidelines show the grid used to establish the relationship between 
the elements that make up the logotype. The proportion should never be altered.

HORIZONTAL VERSION

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

b r a n d  s t y l e  g u i d e



VERTICAL VERSION

LOGOTYPE GRID

These guidelines show the grid used to establish the relationship between 
the elements that make up the logotype. The proportion should never be altered.

b r a n d  s t y l e  g u i d e



DEFAULT COLOURS
BLACK & LIGHT BLUE
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PANTONE BLACKC PANTONE 311C
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E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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SECONDARY COLOUR / DEFAULT COLOURS
PINK
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PANTONE 
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PLACEMENT AND CLEAR SPACE
ENSURE READABILITY

To appear visually strong, the logo needs a white space around it.
This space ensures sufficient distance between the logo and other visual elements.
Do not place any other visual elements, such as text or other logos, inside that space.
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E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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TYPOGRAPHY
FONT

NeoTech - Regular
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghi jk lmnopqrstuvxz
123456789

Montserrat - Medium
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

NeoTech - Bold
ABCDEFGHIJKLMNOPQRSTUVXZ
abcdefghijklmnopqrstuvxz
123456789

E u r o p e a n  

U n i v e r s i t i e s  

A l l i a n c e  

f o r  F i l m  

a n d  M e d i a  A r t s
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LOGOTYPE APPLICATIONS
WHITE VERSION ON COLOURFUL BACKGROUND

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s

E u r o p e a n  U n i v e r s i t i e s  A l l i a n c e

f o r  F i l m  a n d  M e d i a  A r t s
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LOGOTYPE APPLICATIONS
WHITE VERSION ON COLOURFUL BACKGROUND
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LOGOTYPE APPLICATIONS
COLOUR LOGOTYPE ON COLOURFUL BACKGROUND
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LOGOTYPE APPLICATIONS
COLOUR LOGOTYPE ON COLOURFUL BACKGROUND
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FilmEU AND SCHOOLS LOGOS
VERSION 1 IN COLOUR AND WHITE

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 2 IN COLOUR AND WHITE

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 3 IN COLOUR AND WHITE

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 1 IN COLOUR AND BLACK

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 2 IN COLOUR AND BLACK

b r a n d  s t y l e  g u i d e



FilmEU AND SCHOOLS LOGOS
VERSION 3 IN COLOUR AND BLACK

b r a n d  s t y l e  g u i d e



SOCIAL NETWORK SITES
FACEBOOK, INSTAGRAM, TWITTER, LINKEDIN, E YOUTUBE

w w w . f i l m e u . e u



 
 
 

   

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Follow us on social media 
@filmeu.university 
 
www.filmeu.eu 
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